About the Panelists:

Ben Black ’91, JD ’97, General Partner and Co-Founder, New Cycle Capital


Ben Black is the co-founder and General Partner of New Cycle Capital, a venture capital firm focused on investing in businesses that promote The Sustainable Economy.  Black was previously on the investment teams at Maveron, a consumer-focused venture capital firm founded by Howard Schultz, the Chairman of Starbucks, and Rosewood Capital, a consumer-focused private equity firm.  His investment experience ranges from seed to leverage buyouts.  Currently, he on the Board of Directors for Goalspring, Saber es Poder, Citizenhawk and the Villa.

As an entrepreneur, Black was VP of Corporate Development for a team that transformed Harris Interactive into the leading internet-based market research firm, culminating into a successful IPO and now generates more than $250M in revenue. By training, Black is an attorney and worked at Latham & Watkins after clerking on the Federal Court of Appeals for the First Circuit in 1997. Black earned both his Bachelors of Arts and his Juris Doctor degrees at Cornell University.

Scott Killips, MBA ’75, Partner -Preserve Capital Group
Scott Killips has over 25 years of investing and operating experience in the consumer sector as a founder/entrepreneur, operating executive, consultant, and venture capitalist.

Killips is a partner with Preserve Capital Group, a venture-capital firm specializing in consumer-facing business in the natural, organic, or sustainable space. Brands in Preserve Capital’s portfolio include  Wild Planet Foods, Organic Bistro, Helen’s Kitchen, Sukhi’s Authentic Indian Cuisine, CleanFish, and Zone Wellness. 

Prior to founding Preserve Capital, Killips was the founding general partner and top-performing investment professional at Accenture Technology Ventures, a $500 million investment fund. Killip’s key investments included Navitaire, a $100+ million revenue management company serving the airline industry; AKQA, the award-winning digital marketing agency serving leading consumer brands such as Coca-Cola, McDonalds, Nike, ESPN, X-Box, and Adaytum, a leading business-planning software company that was acquired by Cognos. 

Earlier in his career, Killips was a partner with Booz Allen & Hamilton, where he developed and helped implement business strategies for manufacturers, distributors and retailers of consumer goods. He began his career in new product management with the Gillette Company.

Killips holds an MBA from the Johnson School of Management at Cornell University and a BS from the University of Denver. He is an avid auto racer, skier, cyclist, and golfer.

Amol Deshpande, MBA ’05, Partner, Kleiner Perkins Caufield & Byers

Amol Deshpande joined Kleiner Perkins Caufield & Byers  in 2008 and focuses on opportunities and initiatives associated with green technology and global climate change. 

Prior to KPCB, Deshpande spent three years as a director and associate at Black River and Cargill Ventures, both investment-oriented business units of the private agribusiness, Cargill, Inc., where he focused on green-tech investment throughout the energy, water, and agricultural supply chain. Deshpande was directly involved with investments and initiatives in multiple green-tech verticals, including solar, next-generation fuels, sustainable agriculture, industrial biotech, waste/environmental sciences, and global climate change. He was also responsible for maintaining relationships with key innovative business units within Cargill and tracking innovation in green tech, both inside and outside of the organization. In addition, Deshpande has served as a consultant with Deloitte and is an experienced entrepreneur, familiar with writing business plans, fundraising, and guiding strategy for new enterprises.  
Deshpande has a BS in chemical engineering from the University of Illinois at Urbana/Champaign, and an MBA from the Johnson School at Cornell University, where he was a Park Leadership Fellow, receiving a full tuition, merit-based scholarship plus stipend, based on future leadership potential in the business world.

